
9.1  Information Design 409

Competitor Profi les In Exercises 7–10, use the radar graph. (See Example 3.)
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7. Which competitor has the greatest customer satisfaction?

8. Which competitor has the most employees? 

9.  Which competitor has the greatest profi t percent? Which competitor 
makes the most profi t? Explain your reasoning.

10.  When do you think it would be benefi cial to use a radar graph in 
information design?

Stock Price The area graph shows the stock price of company C during 2010. 
In Exercises 11–14, use the area graph. (See Example 4.) 

11.  Describe the information and patterns 
presented in the graph.

12. What was the stock price in week 31?

 13.  Suppose you bought 100 shares of stock in 
week 15 and sold them in week 51. Did you 
lose money or earn a profi t?

14.  What was the highest percent return an 
investor could have earned during 2010? 
Explain your reasoning.
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